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RESUMEN

Introduccion: Algunos expertos coinciden en el papel fundamental que tienen las redes sociales
en el aumento de los delitos de odio en los ultimos afios, sobre todo entre la poblacion mas joven.
Conscientes de dicha realidad, estas plataformas toman continuamente medidas para evitar que los
discursos de odio se propaguen por la red. Sin embargo, también es necesaria la colaboracién del resto
de implicados en el proceso comunicativo. Uno de ellos son los medios de comunicacion. La presente
investigacion se centrd en analizar los comentarios realizados en las publicaciones de Instagram de los
principales diarios espafioles de tirada nacional (£l Pais, El Mundo, ABC, La Vanguardia y 20Minutos)
relacionadas con la conocida como “Semana del Orgullo”. Metodologia: La metodologia empleada
fue el analisis de contenido cuantitativo y empirico de todos los comentarios que se hicieron en las
publicaciones (N=20) de las cuentas de Instagram pertenecientes a dichos periodicos. Resultados: El
corpus obtenido result6 ser de 6.013 comentarios: 41,8% clasificados como “otros”, 32,6% “a favor”,
16% “criticas”, 4,9% “burlas”, 3,1% “menosprecio”, 1,5% “insultos” y 0,1% “amenazas”. Discusion:
Los resultados coinciden con otros trabajos en que los filtros establecidos por Instagram reducen los
discursos de odio en esta red, a diferencia de otras como Twitter. Conclusiones: La mayoria de los
mensajes respecto al colectivo LGTBIQ+ estan a favor, y, aunque la mayor parte de los mensajes en
contra pueden clasificarse como criticas, existe un pequeflo porcentaje de mensajes que pueden ser
considerados discursos de odio.

Received: 18/02/2022. Accepted: 03/05/2022. Published: 05/07/2022. 364


https://www.unir.net/profesores/lizzette-martinez-valerio/
https://orcid.org/0000-0003-3164-8195
https://scholar.google.es/citations?user=D_l9nUsAAAAJ&hl=es
https://dialnet.unirioja.es/servlet/autor?codigo=3008436

RLCS, Revista Latina de Comunicacion Social, 80, 364-388
[Research] https://www.doi.org/10.4185/RLCS-2022-1749 | ISSN 1138-5820 | Year 2022

PALABRAS CLAVE: Mensajes de odio; Discurso de odio; LGTBIQ+; redes sociales; Instagram;
Homofobia; Prensa espafiola.

ABSTRACT

Introduction: Some experts agree on the fundamental role that social networks have in the increase
in hate crimes in recent years, especially among the younger population. Aware of this reality, these
platforms continuously take measures to prevent hate speech from spreading through the internet.
However, the collaboration of the rest of those involved in the communication process is also necessary.
One of them is the media. This research focused on analyzing the comments made on the Instagram
posts of the main Spanish newspapers of national circulation (E7 Pais, El Mundo, ABC, La Vanguardia
and 20Minutos) related to what is known as “Pride Week”. Methodology: The methodology used was
the quantitative and empirical content analysis of all the comments made in the publications (N = 20)
of the Instagram accounts belonging to those newspapers. Results: The corpus obtained turned out to
be 6,013 comments: 41.8% classified as "other", 32.6% "in favor", 16% “critics”, 4.9% "teasing", 3.1%
"contempt”, 1.5% "insults" and 0.1% "threats". Discussion: The results coincide with other studies in
which the filters established by Instagram reduce hate speech on this network, unlike others such as
Twitter. Conclusions: Most of the messages regarding the LGTBIQ + group are in favor, and, although
most of the messages against can be classified as critics, there is a small percentage of messages that
can be considered hate speech.

KEYWORDS: Hate messages; Hate speech; LGTBIQ+; Social media; Instagram; Homophobia;
Spanish press.
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Translation by Paula Gonzalez (Universidad Catdlica Andrés Bello, Venezuela)
1. Introduction

The increased visibility of hate speech and other forms of offensive communication online is proving
to be a challenge for connected societies. The fact that the internet is being used to spread messages
of hate and violence has become a social concern due to the capacity attributed to it to disperse,
generate, and enhance the effects of these messages (Ardevol, 2016; Gualda et al., 2015; Mir6 2016).
The concern has increased after the appearance of studies that have confirmed the relationship between
what happens in the online and offline worlds (Olmos et al., 2020). In fact, some research proposes to
predict social behavior based on the messages published on social networks (Congosto and Aragon,
2012; Congosto, 2014), such as hate messages.

Accordingtothe United Nations, hate speechis “any formof verbal, written, or behavioral communication
that attacks or uses pejorative or discriminatory language concerning a person or a group based on who
they are or, in other words, because of their religion, ethnic origin, nationality, race, color, descent,
gender, or another identity factor” (UN, 2019). The events that occurred throughout the summer of
2021 in Spain, such as verbal and physical attacks (even resulting in death) against members of the
LGTBIQ+ community, have put homophobia at the center of hate speech.
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In 2012, the European Parliament defined the term "homophobia" as "the irrational fear and aversion to
male and female homosexuality, which is based on prejudice and is comparable to racism, xenophobia,
anti-Semitism, and sexism, and which is manifested in the public and private spheres in different ways,
such as incitement to hatred and discrimination, mockery, and verbal, psychological, and physical
violence, as well as persecution and murder, discrimination in violation of the principle of equality,
and unjustified and unreasonable limitations of rights, often hidden behind justifications of public
order, religious freedom, and the right to conscientious objection” (Resolution (2012/2657(RSP)) of
the European Parliament, of May 24, 2012). These demonstrations are carried out today through social
networks such as Instagram.

In its terms and conditions, the social network ensures that it removes “any content that includes
credible threats or language that incites hatred, content directed at individuals to humiliate or embarrass
them, personal information used to blackmail or harass someone, and repeated unwanted messages”
(Instagram, 2021). For the platform, "it is unacceptable to encourage the use of violence or attack
someone for reasons of race, ethnicity, national origin, sex, sexual identity, sexual orientation, religious
beliefs, disability, or illness" (Instagram, 2021). Despite the limitations in the conditions of use of this
social network, the mechanism is not well explained to users (Heins, 2014), or its implementation is
carried out in a somewhat dysfunctional way (Cabo and Garcia, 2016).

This fact makes the collaboration of the rest of those involved in the communicative process necessary.
One of them is the media. They are not only in charge of giving visibility to the reality that the LGTBIQ+
community sometimes suffers but also of monitoring their contents and what is said in them both on
their web pages and their social network profiles. Although they cannot be responsible for the opinions
expressed by readers, they have committed to trying to prevent hate speech from spreading. Therefore,
offensive, insulting, hurtful, derogatory, or obscene language directed at a person or group on social
networks has fueled the debate on content moderation. In conflict situations, such as the dissemination
of hate speech, the role of the media is key and will influence how it ends (Aguil6, 2020).

As in most spheres of society, social networks have had a strong impact on journalism (Viner, 2016).
As Pérez-Soler (2017) points out, these platforms place the user at the center of the business strategy,
encouraging participation. This supposes a change of mentality above a technological change. This
change supposes, among other aspects, that the events most likely to be commented on and shared on
social networks are those that journalists will choose to turn into news (Pérez-Soler, 2017) because the
disclosure of the content is one of the strategic factors of the media today (Gonzalez, 2020).

Newspapers, televisions, and radios began to create profiles on social networks to expand and improve
the distribution of their content. Beyond reaching the audience, they also want the audience to interact
with the content by sharing it and/or through comments (Arréguez and Merlo, 2020). One of the most
used social networks for this purpose is Instagram. The media are taking advantage of its ability to create
content and interact with the public. However, although there is a great deal of research on Facebook or
Twitter, studies on the use of Instagram by the media are scarce (Lirola et al., 2015).

1.1. Literature review

Unlike other social networks like Twitter and Facebook, there are not many empirical studies examining
news on Instagram. This could be due to the technical difficulty of extracting data from this platform
and/or as a consequence of the nature of Instagram and the fact that it is still seen primarily as a place
for entertainment, mainly aimed at young people (Al-Rawi et al., 2021). Most of the studies conducted
so far have focused on user engagement through surveys, while a smaller number of studies have
offered a textual content analysis of news and audiences’ comments.
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Research on Instagram in recent years has mainly focused on key topics (Figuereo et al., 2021) such
as education (Ruiz-San-Miguel et al., 2020; Carpenter et al., 2020); marketing (Géngora and Lavilla,
2020a; Casalo et al., 2021; Velar-Lera et al., 2020; Djafarova and Bowes, 2021); political communication
(Parmelee and Roman, 2020; Garcia et al., 2020; Lindholm et al., 2021); the analysis of gastronomic
influencers (Allué, 2013; Gonzalez and Martinez, 2020; Herrero and Navarro-Beltra, 2021; Marauri et
al., 2021), fashion influencers (Ribeiro-Cardoso et al., 2016), or athletes (Segarra-Saavedra and Hidalgo-
Mari, 2020; Lobillo and Aja, 2020); and, finally, psychological problems such as anxiety (Senin-Calderén
et al., 2020; Wallace & Buil, 2020), depression (McCosker & Gerrard, 2020), or addiction (Chavez &
Vallejos-Flores, 2021).

Despite not being the majority, since 2019 there is interest in hate messages through Instagram. Some
works have been focused on the 2019 general elections (Losada et al., 2021), others on the language
used in them, whether in Portuguese (Vargas et al., 2021), Italian (Corazza et al., 2019), to carry
out body-shaming (Hamid et al., 2018), or to detect cyberbullying (Cheng et al., 2019). Likewise,
research can be found on racism (Rajan and Venkatraman, 2021; Civila et al., 2020), hate messages
directed at influencers (Martinez and Mayagoitia, 2021), and how adolescents behave in the face of
such comments (Astuti, 2019). The specific study of hate speech against the LGTBIQ+ community
has not been addressed on Instagram, although it has been addressed on other social networks such
as Twitter (Sorigd, 2020), Facebook (Vega, 2019; Avellaneda, 2020; Dantas and Pereira, 2015), or on
social networks in general (Costa-Marques and Garcia, 2018).

From the point of view of communication, beyond politics, it has been studied how young
people communicate through Instagram (Candale, 2017), the gender differences that exist in their
communicative uses (Cuenca et al., 2020), how it has modified visual communication (Sarmiento-
Guede and Rodriguez-Terceno, 2019), or how it is used by celebrities to create their media discourse
(Mattei, 2015). Profiles of newspapers (Aguild, 2020; Gonzélez, 2020; Gongora and Lavilla, 2020a;
Gongora and Lavilla, 2020b), television programs (Torrego et al., 2021), sports press (Rojas and Panal,
2017), and radio stations (De-Sola-Pueyo et al., 2021) have also been analyzed in this social network.

Some studies have been more focused on the news shared by the media on this social network. Borges-
Rey (2015); Greer and Ferguson (2017), and Holiday et al., (2019) have made references in their
research to news values theory, while Al Nashmi (2018) used the element of newsworthiness in his
qualitative study. In terms of user engagement, Larsson (2018) carried out a comparative analysis
of the use of Facebook and Instagram by the four largest media outlets in Norway and how users
interacted with their content. She concluded that users prefer Facebook to interact and that they do so
through interactions that require little effort, which became more evident on Instagram.

The visual component of this social network plays a fundamental role when relating to the content
published by the media on it. According to research by Nee (2019), adolescents and young people
prefer visual platforms such as Instagram to consult news. It coincides with the results offered by
Arceneaux and Dinu (2018), who compared the effectiveness in terms of information of university
students who used Twitter and Instagram, the latter being more effective. Because its visual content is
more attractive to new generations and is a platform that allows interaction, Thomson and Greenwood
(2017) confirmed that it is also one of the Internet sites preferred by young people for information and
entertainment.
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Content analysis has been chosen by Vazquez-Herrero et al. (2019) to study the publications of 60
media outlets in the Instagram Stories format. The images are the main content, almost half of them
were edited on purpose before being shared, and most presented limited information as an introduction
to the news to which the inserted link led. In fact, Greer and Ferguson (2017) found that the content that
introduces news is the one that generates the most participation among users, more than lifestyle content
or even more than promotions.

Previous studies have outlined important lines of research, but there remains a significant gap in the
literature related to the empirical examination of Instagram feeds in terms of audience engagement
through comments. As a social media platform, Instagram is different from Facebook, Twitter, and
YouTube in that more emphasis is placed on the aesthetic qualities of images and videos, which can
potentially enhance user engagement (Thomson and Greenwood, 2017). Regarding Instagram news,
the media select the most attractive stories that have certain characteristics to generate controversy and
generate even more audience participation.

2. Objectives

The objective of this work is to describe and quantify the presence of hate speech directed at the
LGTBIQ+ community in the comments on Instagram posts of the main Spanish newspapers with
national circulation.

It is based on the hypothesis that, although the publications about the group arouse negative comments
that can be recognized as hate speech in its different manifestations, the visual nature of Instagram,
together with the filters of both the social network itself and the specific to each media outlet, prevent hate
speech against the community from being the majority discourse.

3. Methodology

Descriptive research allows a critical review and in-depth analysis of the research line to review the
conditions that caused its appearance, as well as the most relevant results achieved by the various
studies on the subject, in addition to pointing out the existing conceptual problems and methodological
limitations (Tinto, 2013). This is the case of this work, which, based on empirical content analysis,
aims to extract a set of variables with which to establish relationships and interpretations of the reality
under study.

The present research worked on a case study analyzing all the comments made in the publications of the
Instagram accounts belonging to the five main Spanish newspapers with national circulation (El Pais,
El Mundo, ABC, La Vanguardia, and 20Minutos) related to what is known as "Pride Week". The study
period comprised from June 21st to July 4th, 2021, two weeks between which the celebrations are framed.
The final sample comprised the analysis of the comments generated (N=6,013) from a total of N=20
publications, which became the analysis units of the study (Table 1). A quantitative content analysis was
chosen, considered as a technique that allows objective and systematic knowledge of the content of the
analyzed messages (Pifiuel, 2002; Igartua, 2006) from the collection of information after the automatic
download of the comments using the Export Comments tool. Downloaded comments were supplemented
manually because the software does not download the contents of private accounts (10%-30%).
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Table 1. Newspapers, Instagram accounts, and the number of posts analyzed

Newspaper Instagram N° of posts
account

El Pais @el pais 3

El Mundo @elmundo_es 5

ABC (@abc_diario 5

La Vanguardia @lavanguardia | 5
20Minutos @20m 2

TOTAL 20

Source: own elaboration

The coding protocol of each unit of analysis included the registration, in each post published by each
newspaper, of the number and type of comments generated. For the classification of comments, a
classificatory variable proposed by Losada-Diaz et al. (2021) aimed to measure "the numerical
presence, among all the comments generated in each publication, of six parameters that include all
the options on which hate speech is based: criticism, insults, contempt, threats, mockery, and others"
(p-200) was used. To these, the category “in favor” has been added. Table 2 explains how each of these
parameters was interpreted in the coding process:

Table 2. Analysis units classification parameters

Parameter

Description

Criticism

Negative statements that aim to establish a value judgment of the recipient, and sometimes inflict
damage or offense.

E.g., “But what more do you want? At the level of rights, you even surpass heterosexuals.”, “You can
be against racism, but not against homophobia. HYPOCRITES.”, “I am pleased with Hungary, the
imposition of gender ideology is already too much, there is not a single event or brand that does not
promote the gay agenda.”

Contempt

The negative attitude that considers something or someone below its real value. It is also characterized
by reflecting disdain.

E.g., “That is why society rejects them. Not for what they are. But for what they do and they want us
to applaud them. A gesture makes more than a thousand words. € ”, “Another painful spectacle of
another self-conscious person”

Mockery

Actions or words that are intended to ridicule something or someone.
E.g., “That's right, live to see, huh? Switch to rhythmic gymnastics.”, “Another clown from the circus,

sorry! She clown, they clown...”, “Oops, the butterflies will be happy fluttering %= ”

Insults

Words that directly offend or humiliate a person, especially with hurtful messages, always with a
negative connotation.

E.g., “Let them stick their flags up their asses, and let the rest of the normal people carry on!”, “Put
that dirty flag up your ass. Long live the Spanish flag and long live VOX”, “Sons of a bitch ¢ ¢4,

Threats

Comments that refer to the danger or possible risk through a warning that arises from a fact or event
that has not yet happened.
E.g., "I hope they mistreat you, which is what you deserve", "Run, idiot, because if we see each

Other

This variable will take into account all those comments that are not present in any of the
aforementioned categories or that do not correspond to the central theme of the content of the
publication.

E.g., "This is the president of Colombia?", "Human rights stolen in Venezuela and Cuba." “What a

corrupt body. And what does religion have to do with it??”,“ () &) & @ &~

In favor

Comments that support the community.
E.g., “The homophobic extreme right is happy with this decision. Claim the rights of the LGTBI
community! You should have seen it!”, “It is not an LGTB parade, it is a claim and has a place in

football and all areas”, “E HH OH ®”

Source: own elaboration based on Losada-Diaz et al., 2021
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In this way, the study combines quantitative methods, focusing on counting the values established
for each variable, and qualitative methods aimed at a deeper understanding of the comments for a
critical and constructive perspective. To minimize subjective bias, the classification was made twice
by the author and a third time by an external party, with the three reviews coinciding in 94.8% of the
cases. Subsequently, the SPSS version 20 computer program was used to proceed with the statistical
treatment of the data. The descriptive analysis included carrying out the frequencies of the variables
included in the study, as well as the elaboration of contingency tables.

4. Results

The total number of comments analyzed from the 20 posts studied (see Annexes) amounts to 6,013
comments. El Pais and La Vanguardia are the newspapers that register the greatest interaction by their
users if we compare the posts in which the different newspapers coincide (Table 3). P2 of El Pais is the
same as P1 of ABC and P2 of La Vanguardia and P1 of El Mundo. However, the number of comments
is much higher in the case of the Prisa group newspaper. In the case of the Catalan newspaper, its P3
is the same as P3 of ABC and P1 of El Pais, which it exceeds in comments. Although ABC is one of
the newspapers that published the most content related to Pride Week, most of its publications do not
reach 100 comments. In the case of 20Minutos, it is the one that published the least content related to
the studied subject.

Table 3. Number of comments analyzed per newspaper

Newspaper N° of | Post description
comments
El Pais P1=628 P1: A fan spontaneously jumps onto the soccer field with the rainbow flag in
P2 =533 the Germany-Hungary match
P3 =162 P2: UEFA says “no” to lighting a stadium with the rainbow flag
T=1.323 P3: statements by the singer Pablo Alboran (gay)
EI Mundo P1 =256 P1: UEFA says “no” to lighting a stadium with the rainbow flag
P2 =605 P2: WhatsApp chat in which a girl tells her father that she has a girlfriend
P3=1.357 P3: video of the Civil Guard with homosexual and transsexual members
P4 =156 P4: “Pride” parade in Madrid
P5=114 P5: statements by Begoiia Villacis claiming "Pride Day"
T =12.488
ABC P1= 89 P1: UEFA says “no” to lighting a stadium with the rainbow flag
P2= 96 P2: reactions to the jump of a spontaneous fan to the soccer field in the
P3= 37 Germany-Hungary match
P4= 54 P3: Fan spontancously jumps onto the football field in the Germany-Hungary
P5 =254 match
T =530 P4: “Pride” parade in Madrid
P5: Statements by Irene Montero during the “Pride” parade
La Vanguardia | P1 =153 P1: First “Pride” celebrations around the world
P2 =239 P2: UEFA says “no” to lighting a stadium with the rainbow flag
P3=710 P3: Fan spontaneously jumps onto the soccer field with the rainbow flag in
P4 =283 the Germany-Hungary match
P5= 81 P4: Carl Nassib, the first NFL player to come out as gay
T = 1.466 P5: “Pride” parades around the world
20Minutos P1=108 P1: Controversy over the LGTBIQ+ flag at the Madrid City Council
P2= 98 P2: statements by journalist David Moreno (gay)
T =206
TOTAL 6.013

Source: own elaboration
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Of the total number of comments, 41.8% were registered as “Others”. This high percentage is because,
on many occasions, users start discussions that end up being unrelated to the topic of the publication.
Furthermore, as can be seen in the examples in Table 2, the use of emoticons is also frequent; Sometimes,
itis impossible to elucidate the meaning that the user wanted to give, for example, to a face with closed eyes
and sticking out the tongue. Finally, regarding this category, it is worth mentioning that those publications
with the highest number of comments classified as “Others” are those that generated discussions among
some users. As already mentioned, these discussions usually end up addressing issues totally unrelated to
the subject being studied and the arguments are fundamentally based on personal disqualification.

Leaving aside this category, the majority of the comments are in favor of the LGTBIQ+ community
(32.6%). "Criticism" represents 16%, leaving far behind " Mockery" (4.9%), "Contempt" (3.1%),
"Insults" (1.5%), and "Threats” (0.1%). The small percentage of comments that can directly be
considered hate speech (mockery, contempt, insults, and threats) reveals that, contrary to what might
be expected, the presence of hate speech on Instagram is not very significant, unlike what can happen
in other social networks like Twitter.

The publication that received the highest number of comments was P3 of El Mundo (Image 1). Itis a video
in which members of the Civil Guard appear acknowledging that they are homosexual or transsexual.
It was the only newspaper of those analyzed that echoed the video broadcast by the meritorious on its
profile on the TikTok social network. Of the 1,357 comments, 470 (34.6%) were classified as “Others”,
453 (33.4%) were “In Favor”, and 297 (21.9%) were “Criticism”. As for hate messages, it received 67
(4.9%) "Mockery", 59 (4.3%) "Contempt" messages, eight (0.6%) "Insults", and it is the publication in
which a greater number of threats, three (0.2%), were detected.

m @guardiaCiVil = — ~"; elmundo_es &

elmundo_es @ El video que reivindica
la diversidad de la Guardia Civil

En la semana de celebracién del
Orgullo, la Benemérita ha querido
reivindicar la diversidad del cuerpo.

Lo ha hecho publicando un video en
TikTok en el que Izan y José Pedro, dos
agentes, se presentan y reivindican su
condicién de transexual y homosexual
respectivamente.

, < Otros dos agentes se unen a Izan y
ORG U LLOSXS 7 José Pedro y lanzan un mensaje de
DE N UESTRA ::t?\r’giglfjllo por la diversidad" de la Guardia
= DIVERSI DAD #orgullo #guardiacivil #Igtbi
W a7 N e
/ u -
(

548.450 reproducciones

Orgullosos de nuestra
djvel'Sidad. @ Afiade un comentario...

Image 1: Post 2 of E/ Mundo
Source: @elmundo_es on Instagram

In contrast, the publication that received the fewest comments was ABC's P3. Of the 37 comments,
11(29.7%) are "Criticism", seven (18.9%) are "In favor", seven (18.9%) also deal with "Others", five
(13.5%) are “Insults”, the same number of “Mockery”, and two (5.4%) are “Contempt” comments.
The content of this publication, the jump of a spontaneous fan with the flag of the community to the
soccer field in a match of the European Championship that faced Germany vs. Hungary, is the same
as P1 of El Pais and P3 of La Vanguardia (Image 2). In the case of the publication of El Pais, and
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contrary to what happens with that of ABC, it is the content that received the most comments. Of the
628 comments, 335 (53.3%) were “In favor”, 86 (13.7%) were “Criticism”, 22 (3.5%) “Mocking”, 19
(3%) “Contempt” comments, seven (1.1%) “Insults”, and one (0.1%) “Threat”. In the publication of
La Vanguardia, also the one that received the most comments, the majority of the comments are about
“Other” (52.5%) topics, followed by the comments “In favor” (22.8%), “Criticism” (12%), “Mockery”
(8.7%), “Contempt” (2.5%), “Insults” (1%), and it is the only publication of this newspaper in which
“Threats” were detected (0.3%).

@ lavanguardia &

@ lavanguardia & Un joven despliega el
arco iris en el Alemania-Hungria, tras el
polémico veto de la UEFA a iluminar el
Allianz Arena de Munich en el partido
de Eurocopa Alemania-Hungria.

Corrié como una exhalacién ante el
estupor del publico en el campo y de
los telespectadores en casa. Un joven
invadio el césped al inicio, cuando la
seleccién hingara escuchaba su himno
nacional, y agité la bandera multicolor.
Vestia una camiseta de la Federacién
Alemana de Fltbol (DFB).

La escena durd segundos, los que
tardaron dos miembros del personal de
seguridad en reducirlo y llevarselo
fuera, entre aclamaciones en aleman

Qv [
16.970 Me gusta

24 DE JUNIO

@ Afiade un comentario...

Image 2: Post 3 of La Vanguardia
Source: @lavanguardia on Instagram

The other content shared by several newspapers is related to the lighting of the Allianz Arena in
Munich with the colors of the LGTBIQ+ flag during the same match of the content analyzed above.
These are ABC's P1, El Mundo's P1, El Pais's P2 (Image 3), and La Vanguardia's P2. The media outlet
in which it generated the fewest comments was ABC (89 comments), the majority of them (59.5%)
being “Criticism” and only 15.7% “In favor”. Where more comments were produced (533) was in El
Pais. 45.3% of them were classified as "Others", 39.8% as "In Favor", 11.8% as "Criticisms", 1.3% as
"Contempt" and "Mockery", and 0. 4% as “Insults”. A similar number of comments were received in
El Mundo and La Vanguardia (256 and 239 respectively). In the first case, the majority were classified
as "Other" (49.6%) and then "In favor" (29.7%), while in the second the majority were comments "In
favor" (50.6%).
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@ el_pais &

1@, el_pais & La UEFA ha decidido que el

\=%/ Allianz Arena de Munich no podré estar
iluminado con los colores de la bandera
del colectivo LGTBI durante el
Alemania-Hungria de la Gltima jornada
de la fase de grupos de la Eurocopa
que se jugaré el miércoles. El
organismo descarta la solicitud del
alcalde de la ciudad y prohibe la
iniciativa al “estar motivada por una
decisién politica”. "Dado el contexto
politico de esta solicitud (un mensaje
dirigido a una decisién tomada por el
Parlamento nacional hlingaro), debe

S =
Wﬂﬁm rechazarla", segln explica en su

comunicado.

El Gobierno hiingaro de Viktor Orban
La UEFA rechaza la iluminacion aprongunanomatva lasemana
con la bandera LGTBI en el Qv N
Alemania - Hungria 7842 Me gusta

ELPAIS @ Atade un comentario

Image 3: Post 2 of El Pais
Source: @el pais on Instagram

The category “Other” is the majority in the accounts of El Mundo, La Vanguardia, and ABC (Chart
1). In the case of El Mundo, it is the predominant category in all its publications. In general terms,
this is because its users hold debates that, as indicated before, move away from the main theme of
the publication. The case of La Vanguardia is different since the total of “Other” is due to a single
publication (P3, analyzed above); In the other four publications, the category with the highest number
of comments is “In favor” (33%). They follow the same line as 20minutos (30%) and El Pais (42.3%),
newspapers whose majority of comments fall into this category. In ABC, only in P5 (Image 4) is “Other”
the majority. It is the publication of the newspaper that has the highest number of comments (254),
being more “Insults” than “Mockery” or “Contempt”, although practically all of them are addressed to
the Minister of Equality and not to the community; It is also the only case in this newspaper in which
a threat was found, also directed at Montero. In the rest of the publications, the majority is “Criticism”
(28.1%).

1@ abc_diario &

‘{[ﬁ( abc_diario & Irene Montero: «Estamos
N7 dellado correcto de la historia».

La ministra de Igualdad lideraba la
pancarta de Unidas Podemos en el
Orgullo 2021, una celebracién que
considera «hace historia» tras la
aprobacién de la Ley Trans.
Rescatando las palabras de Javier
Ambrossi, festeja que en la tarde del 3
de julio se haya vivido «la fiesta de los

oQv N

62.239 reproducciones

Image 4: Post 5 of ABC
Source: (@abc_diario on Instagram
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Chart 1. Total comments per category on each post
Source: own elaboration

When specifying how hate materializes in negative comments, in each case a fairly similar pattern
is observed in all the newspapers, since a clear predominance of negative comments centered on the
"Criticism" typology is detected, followed by the “Mockery” option. Although, as mentioned before,
the presence of comments that can be considered hate speech in the global count of comments is not
very evident, the fact that “Insults” and “Contempt” are recorded in all the accounts analyzed, shows
that Instagram users also use this social network destructively. However, the most worrying typology,
“Threats”, is almost non-existent in all the publications.

5. Discussion and conclusions

There is no doubt that the internet, and social networks, in particular, have given greater diffusion to
the hate speech present in society. The different characteristics of these platforms, such as interaction,
instantaneity, and anonymity, allow hate speech to be carried out more impulsively. In fact, since the
reform of the Criminal Code carried out in 2015, the penalties for hate crimes are greater when they
are carried out through media that allows the message to reach a large number of people. Likewise, and
also as of that year, the Ministry of the Interior registers the presence of hate speech in Spain, taking
into account any event in which the medium used for its commission is the internet, social media,
streaming pages, shared file networks, direct download pages, blogs, emails, etc., and is related to any
of the areas described for hate crimes (Carratald and Herrero-Jiménez, 2019).

Even though there are automatic language detection tools for the study of hate speech, this work has
highlighted the difficulty of classifying content, especially if it is done exclusively through software. As
mentioned and exemplified, there are a large number of comments that use emoticons that even for a
person are difficult to interpret. Added to this use of language are the ironic intention with which some
users write, so a comment that is actually in favor could be classified as against and vice versa. With this
work, we want to record the need to continue working on methodologies that use both technological
advances in linguistic analysis and human knowledge.
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The objective of this research was to describe and quantify the presence of hate speech directed at the
LGTBIQ+ community in the comments to the Instagram posts of the main Spanish newspapers with
national circulation. After analyzing 6,013 comments, it is concluded that hate speech, although present in
publications related to the group, appears in its least harmful form on the scale of possible manifestations
of hate speech, where criticism is the protagonist and threats have a residual presence in all the studied
cases. In fact, the general tone is one of support for the community because, leaving aside the category
"Other", the comments "In favor" are the majority. The only exception is the ABC newspaper. Taking into
account the conservative editorial line of this newspaper, the result was predictable and coincides with the
results of the research by Vega (2019) on Facebook.

There may be several reasons why extreme forms of hate speech have not been found in the analyzed
sample. The first of these can be found in Spanish society itself, in which members of the LGTBIQ+
collective have recognized rights and are widely accepted. Another reason is found in the limits imposed
by Instagram and discussed in the first section of this work. As Sorig6 (2020) comments, unlike other
social networks such as Twitter, Instagram has a series of filters that prevent the publication of certain
types of messages, so homophobia is more present on the microblogging network. It can also happen,
as in Martinez and Mayagoitia (2021), that hate messages are sent privately.

Finally, there is the mediation of the social network managers of the analyzed newspapers, who can
moderate the comments by adding filters to those already established by default by the platform or
even delete those that they consider offensive. They were contacted on four different occasions (July,
August, September, and October) to ask about this management, and in no case did they respond. Even
so0, and as users have stated in some comments, these managers do filter content, being one more reason
why the most aggressive hate speech does not appear published. This confirms the initial hypothesis
that proposed that, although the publications about the community arouse negative comments that can
be recognized as hate speech in its different manifestations, the visual nature of Instagram, together
with the filters of both the network itself like those specific to each media outlet, prevent hate speech
against the community from being the majority discourse.

This exploratory work on the presence of hate speech in social networks in which young people have
a greater presence could be completed in the future with the use of other qualitative methodologies
such as the discussion group. Likewise, a comparison of the comments and reactions to the same
publications studied here, but published on the Twitter accounts of the newspapers, could be carried
out; even compare them with the comments left by readers on the media website. Furthermore, it
would be essential and enriching to have in-depth interviews with the managers of the newspapers'
social networks, as well as interviews with members of the LGTBIQ+ community to learn how these
messages affect the victims.
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20Minutos P1

@) wne
=

@ 20m @ Colgar o no colgar la bandera:
8 polémicas en varios ayuntamientos por
los simbolos #LGTBI | A A

[7 Madrid, Valladolid, Zaragoza,
Alcald de Henares o Gijén han vivido
una serie de polémicas en torno a la
semana del #0rgulloLGTBI.

[7 Los juzgados no han sido
uniformes a la hora de pronunciarse
sobre las reclamaciones.

0 QV N

@ Afliade un comentario...

20Minutos P2

Es muy jodido ser @ 2mo
b b maricén. Lo es
ahora, lo fue mas en @ 20m & 'El #arcoiris [ roto', la opinién
8 de David Moreno (@davidmoreno):

los 90 y mucho mas antes. No

"Que las agresiones homéfobas han

se que hublese 5ld0 de mi st no aumentado es una realidad, y también
. . lo es que el colectivo LGTBIQ+ puede
hUI“ese cre‘“do en la tener tantas siglas como le venga en
T : gana porque, como el feminismo o la
fantas“ca burbula de lucha antirracismo, su fin es un mundo

mi pueblo mejor en el que todos seamos felices e
iguales. En sus siglas cabemos todos."

Puedes leer la columna al
completo en el LINK DE LA BIO

- ’ #lgtbiq| A #stophomofobia
David Moreno “\
M. 1L GIEAA | A ranlmmanta talaranta
Periodista .
oQv N
of 1104 Me gusta

20minutos

@ Afiade un comentario...
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ABC P1

®

&)

o e e e e ot o VAT BT < e

abc_diario @

abc_diario # La UEFA rechaza
finalmente que se ilumine el estadio de
Munich con la bandera arcoiris.

Alemania queria utilizar esta
decoracién para recibir a Hungria en el
préximo partido de la Eurocopa, en
sefial de protesta por una ley del
Parlamento hungaro contra la
promocién de la homosexualidad en los
programas educativos.

oQv N

1.352 Me gusta

@ Afiade un comentario...

ABC P2

®

s e

o

abc_diario &

abc_diario € Un espontaneo se ha
colado en el Allianz Arena
interrumpiendo el himno de la
seleccién de Hungria.

Este sido uno de los muchos actos de
protesta de aficionados alemanes en el
decisivo encuentro de la Eurocopa,
dias después de que la UEFA
prohibiera iluminar el estadio con la
bandera arcoiris.

Qv W
2.350 Me gusta

@ Afiade un comentario...

ABC P3

®

&

abc_diario &

abc_diario # Un esponténeo, que
llevaba la bandera arcoiris del colectivo
LGTBi, salté al césped del Allianz
Arena de Munich durante el inicio del
Alemania-Hungria de la Eurocopa,
cuando sonaba el himno hingaro.

El joven fue neutralizado por los
miembros de seguridad del estadio
alemén y la sefial de televisién no se
emitié lo ocurrido. Sin embagro, este
gesto ha dado la vuelta al mundo,

Qv W

851 Me gusta

@ Afiade un comentario...
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ABC P4

@ abc_diario @
@ abc_diario € Orgullo 2021 en Madrid:

sin carrozas, rostros largos y sin
presencia de la derecha.

«Sin carrozas no hay paraiso. Sin
carrozas hay politica, y mas politica, y
esos drones que pasan y el helicéptero
que va sobrevolando el solano del
atardecer madrilefio. El dia feliz de
Irene Montero amanecié como otros
Orgullos. Los hubo reivindicativos,
canallas, juguetones,

Qv N

1.148 Me gusta

@ Afiade un comentario...

ABC PS5

@ abc_diario %

@ abc_diario # Irene Montero: «Estamos
del lado correcto de la historia».

La ministra de Igualdad lideraba la
pancarta de Unidas Podemos en el
Orgullo 2021, una celebracién que
considera «hace historia» tras la
aprobacién de la Ley Trans.
Rescatando las palabras de Javier
Ambrossi, festeja que en la tarde del 3
de julio se haya vivido «la fiesta de los

oQv W

62.239 reproducciones

@ Aflade un comentario...

El Mundo P1

D

elmundo_es @
Allianz Arena Miinchen

) @

elmundo_es # Lio 'politico’ en la
Eurocopa a cuenta de la bandera LGTBI

q

La iluminacién con la bandera arcoiris
del Allianz Arena durante un partido de
la Euro ha desatado toda una polémica
en el torneo.

La chispa salté primero por el brazalete
con los colores que representa el
orgullo LGBTI que ha lucido Manuel
Neuer, portero y capitan de la

Qv N
4.168 Me gusta

@ Afiade un comentario...
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El Mundo P2

elmundo_es &

elmundo_es & La viral respuesta de un
padre al conocer que su hija tiene
novia: "Compra pan"

La semana del Orgullo LGTBI muchas
personas aprovechan el momento para
abrirse y mostrar a los demas cémo
son de verdad.

Por ello, Marina Gonzélez, una joven
enfermera andaluza eligi6 el Dia del
Orgullo para recordar la bonita charla
que tuvo con su padre cuando decidié
“salir del armario".

Escribié a su padre por WhatsApp para
contarle que tenia novia, que se
Illamaba Raquel y que iba a comer a
casa. Lo que més sorprendié a Marina

oQv W

Les gusta a mariapombo y
34.937 personas mas

K 7 ‘ Papa ¢ O Q
Hola pap4, tengo novia, se llama Raquel y
se viene a almorzar a casa, vale? Y
Vale
Que vamos almorzar?
Pollo? s
Vale
Voy a buscarlo Y
Compra pan

@ Afiade un comentario...

El Mundo P3

@j @guardi(?i\'"il ‘ : “ =

ORGULLOSXS
DE NUESTRA
DIVERSIDAD

elmundo_es &

elmundo_es @ El video que reivindica
la diversidad de la Guardia Civil

En la semana de celebracién del
Orgullo, la Benemérita ha querido
reivindicar la diversidad del cuerpo.

Lo ha hecho publicando un video en
TikTok en el que Izan y José Pedro, dos
agentes, se presentan y reivindican su
condicion de transexual y homosexual
respectivamente.

Otros dos agentes se unen a Izan y
José Pedro y lanzan un mensaje de
"orgullo por la diversidad" de la Guardia
Civil.

#orgullo #guardiacivil #Igtbi

Qv W

548.450 reproducciones

Orgullosos de nuestra

diversidad.

@ Afiade un comentario...

El Mundo P4

elmundo_es &
Madrid, Spain

elmundo_es @ Asi ha transcurrido la
marcha del Orgullo LGTBI marcada por
la limitacién de aforo

Después de que la pandemia
reinventara el Orgullo LGTBI en formato
online el afio pasado, la manifestacion,
acto cumbre de esta fiesta
reivindicativa, ha regresado a las calles
de Madrid, limitada a 25.000 personas,
con mascarillas, sin las clasicas
carrozas y abanderada por la recién
aprobada Ley Trans.

El cumplimiento de las medidas
sanitarias contra el coronavirus se
planteé como uno de los grandes
desafios de esta movilizacién.
Numerosos agentes de la Policia
Nacional han controlado que no

Qv N
3.609 Me gusta

@ Afiade un comentario...
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El Mundo P5

D

<

elmundo_es &

elmundo_es & Begofia Villacis
reivindica el Dia del Orgullo Gay en
Madrid

"Madrid es el aire que se respira fuera
del armario”

Con estas palabras reivindica Begofia
Villacis el Dia del Orgullo Gay en
Madrid

La vicealcaldesa ha mostrado asi su
orgullo por la libertad que se vive en la
capital en este dia dedicado al
colectivo LGTBI.

Ha querido reivindicar esta jornada con
politicas a favor de sus derechos en la

Qv N

47.546 reproducciones

@ Afiade un comentario..

El Pais P1

@ el_pais %
N/ Munich, Germany

'/E\' el_pais € Un espontaneo con una
==/ bandera LGTBI se cuela en el campo
mientras suena el himno de la
seleccién de Hungria tras la polémica
por la iluminacién arcoiris del estadio

de Munich, prohibida por la UEFA.
Varios aficionados alemanes han ido al
campo con banderas de arcoiris en
protestas por las medidas recién
aprobadas que prohiben hablar de la
homosexualidad en las escuelas.

Qv W

Les gusta a elvirasastre y
19.307 personas mas

El Pais P2

) el_pais &

‘@ el_pais & La UEFA ha decidido que el

\=/ Allianz Arena de Munich no podra estar
iluminado con los colores de la bandera
del colectivo LGTBI durante el
Alemania-Hungria de la tltima jornada
de la fase de grupos de la Eurocopa
que se jugara el miércoles. El
organismo descarta la solicitud del
alcalde de la ciudad y prohibe la
iniciativa al “estar motivada por una
decisién politica”. "Dado el contexto
politico de esta solicitud (un mensaje
dirigido a una decisién tomada por el

T - Parlamento nacional hiingaro), debe
W"mm rechazarla”, segun explica en su
H N
comunicado.

El Gobierno hingaro de Viktor Orban
aprobd una normativa la semana

La UEFA rechaza la iluminacion
con la bandera LGTBI en el Qv N

Alemania - Hungria S s

ELPAIS
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El Pais P3

Pablo Alboran®
“3Qué le pasa a la
gente con el amor?
Yo nunca he tenido
ningﬁg

4
LA

el_pais @

el_pais @ Diez afios pueden dar para
mucho, pero en el caso de Pablo
Alboran dan para varias vidas. En 2011
era un chaval de 21 afios que
conseguia un contrato discografico
gracias a la popularidad de sus videos
cantando con la guitarra en YouTube,
hoy es el artista mas vendedor de la
década pasada en Espafia. Acumula 39

u\

discos de platino con seis dlbumes,
llegé a ser el Gnico artista en copar
simultdneamente los tres primeros
puestos de las listas y es el 21°
cantante mas vendido en Espafia a
pesar de haber desarrollado su carrera
cuando apenas se venden discos.
Cuando las listas de ventas espafiolas
no permitian que un disco estuviese
més de dos afios entre los 50 més
vendidos, su dlbum debut desaparecié

oQv N
8.968 Me gusta

24 DE JUNIO

@ Afiade un comentario...

La Vanguardia P1

@ lavanguardia @

lavanguardia @ Las artistas no binarias
Isis Bruno y Mars Rucker se besan
durante el evento Protect Trans Youth
de Brooklyn Liberation en el distrito de
Brooklyn de la ciudad de Nueva York, el
pasado domingo.

Multitud de asociaciones y grupos
LGBTIQ se manifiestan, celebran la
diversidad y reivindican la inclusién en
todo el mundo durante el Mes del
Orgullo, junio. Brooklyn Liberation
recordd la muerte de Layleen Polanco,
una mujer trans negra de 27 afios que
murié en su celda de aislamiento en la
cércel de Rikers Island, después de que
el personal del centro le negase
atencién médica ante unas
convulsiones epilépticas. Ningin

W

Qv

2.733 Me gusta

7

@ Afiade un comentario..

>/
o

La Vanguardia P2

@ lavanguardia &

lavanguardia # La UEFA prohibe a
Munich iluminar el estadio en el
Alemania-Hungria contra una ley
homéfoba.

- Una nueva ley hingara que, impulsada
por el primer ministro ultraconservador
Viktor Orban, prohibe hablar en la
escuela sobre homosexualidad ha
removido conciencias en el fltbol
aleman, y por ende, en la Eurocopa. El

oQv W
6.435 Me gusta

P

@ Afiade un comentario...
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La Vanguardia P3

@ lavanguardia &
0 dia & Un joven iega el
arco iris en el Alemania-Hungria, tras el

polémico veto de la UEFA a iluminar el
Allianz Arena de Munich en el partido
de Eurocopa Alemania-Hungria.

Corrié como una exhalacién ante el
estupor del publico en el campo y de
los telespectadores en casa. Un joven
invadié el césped al inicio, cuando la
seleccién hingara escuchaba su himno
nacional, y agité la bandera multicolor.
Vestia una camiseta de la Federacién
Alemana de Fltbol (DFB).

La escena duré segundos, los que
tardaron dos miembros del personal de
seguridad en reducirlo y llevarselo
fuera, entre aclamaciones en aleman

oQv N
16.970 Me gusta

24 DE JUNIO

@ Afiade un comentario...

La Vanguardia P4

@ lavanguardia %

@ lavanguardia & Carl Nassib, el primer

\ deportista de la NFL en declararse gay.
Carl Nassib, jugador estadounidense
de fatbol americano y ala defensivo de
los Raiders de Las Vegas, es el primer
deportista en activo de la Liga de
Futbol Americano (NFL) en declararse
abiertamente homosexual. Lo revel6 el
lunes a través de un video en Instagram
que empez6 asi: “;Qué pasa gente?

b A Estoy en mi casa de West Chester y

Carl Nassib, 3 - solo quiero tomarme un momento para

jugador de la NFL 2 decir que soy gay".

Con su declaracién Nassib también

anuncié la donacién de 100.000

délares a The Trevor Project, una
izacion que lleva ji 23

oQv N
10.302 Me gusta

25 DE JUNIO

un momento para
decir que soy gay”

@ Afiade un comentario...

La Vanguardia PS

@ lavanguardia

@ lavanguardia  Las banderas del arco

\ iris ondean con la brisa mediterrdnea
en las calles de Tel Aviv durante el
desfile anual del Orgullo, aunque
algunos expresaron su preocupacion
por un reciente aumento en los casos
de COVID-18.

La campafia de vacunacién répida de
Israel permitié que la marcha junto al
mar siguiera adelante después de ser
cancelada el afio pasado por
preocupaciones sobre el coronavirus.
Se estima que asistieron 100.000.

"Todavia es surrealista. Es una locura
ver a tanta gente afuera, la misica y la
felicidad ... todavia me estoy
acostumbrando”, dijo Mor Eliezri, de 26
afios, uno de la minoria de
manifestantes que usa una mascara
facial. .

Qv W
& 4.928 Me gusta
\{ 26 DE JUNIO

® Visita el Centro de informacién sobre el COVID-19 para acceder a
recursos sobre vacunas.

@ Afiade un comentario...
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