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Abstract

Introduction. Based on the analysis of the most important developments in the configuration of the
Spanish and Andalusian public audiovisual sector up until the summer of 2014, this article proves
that the current Spanish media landscape is characterised by concentration and, at the same time, b
the diversification and internationalisation of capitdethod. The study is based on the structural
approach, which involves the examination of the Political Economy of Communication, Information
and Culture.Results and conclusionsThe study has confirmed, once again, the existence of a
hidden network of interests that involve media and non-media-related business groups. The article
argues in favour of the development of a public television system that is properly managed as a
public service, and contends that the current characteristics of the private television industry do not
fully fulfil the rights of the Spanish citizens.
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1. Introduction

To approach its object of study, this article takés consideration the two key factors needed to
understand, in general terms, any subject matterhistorical perspective and the context in which
the event takes place.

This article offers a chronological outline of theay the audiovisual media sector has been
configured in Spain, taking into account, firste escriptions offered by our book titleds duefios
del periodismq“The owners of journalism”, Reig, 2011), whosédlioe of the configuration of the
Spanish media system covers from 1923, when Raderged in Spain, up to 2011, and, second, a
recent study conducted recently to obtain an updatw of the situation of the audiovisual media
sector up until the summer of 2014, when this krtieas written. In the last three years there have
been important events that must be taken into axtcou

The context and meanings of the past and curraioj@ments will also be addressed in this article.
The description of the event and its meaning in@adllke aforementioned cognitive factors: the
historical perspective and the context.

The outline of the configuration of the Spanish raeskctor will be based on the premises of the
structural approach which, on this occasion, witiis on providing an overview of the management,
communication policies and contents related to ghblic television sector in Spain. Due to our
geographic proximity with Andalusia, the study wdkus on the programming of Radio Television
de Andalusia (RTVA) —and Canal Sur TV in particelawhich is one of the most popular regional
TV networks. As we will see later, in 2013 and imé 2014, TV3, Aragon TV, TVG, Canal Sur TV
and ETB were, in this order, the most popular negimetworkd1].

In order to facilitate the understanding of thisdst, our exposition follows a simple style in tkoerh
of notes.

2. Hypothesis

The study of the development and, above all, ctirséate of the audiovisual media landscape in
Spain offers a clear example of the articulationtte different production sectors. There are no
“pure communication” entrepreneurs but productigerdas that diversify their work towards all
those sectors that can afford them any type offiisnehether economic or in terms of influences.
In addition, politics and the trends of the globadrket, i.e. the political economy, have a cleéeatf

on both in public and private audiovisual media.

3. Method: structure and ownership

To facilitate the understanding of this section wi# articulate various elements derived from the
configuration of the Spanish audiovisual sectod ahpublic television in particular. Based on the
premises of the aforementioned structural approaehbelieve it is necessary to take into account
significant events related to the private audioaissector in order to contextualise our object of
study.

The theoretical foundation of the structural metli®droad but at this point the description of its
basic pillars suffices to understand it. The reabithe Complutense University of Madrid, and

Professor of Applied Economics, Carlos Berzosahe foreword of a book dedicated to the also
Economist, Professor and writer José Luis Sampé@seozosa, 2009, Sampedro, 2009), points out
that:
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“In view of the serious problems confronting therlddoday, and despite the progress made,
structural analysis is essential to learn to asgk right questions and try to find the right
answers when it comes to understand what is gairig o

Sampedro is a methodological and empirical Econbamd when he applies the structural analysis
to understand what is taking pace he indicates:

“With the support of more independent authorsahdtby my opinion about the decline of
the system. It is true that the law offers equalibyt it is] completely false given the unfair
distribution of the wealth of the planet amongiitsabitants, [this] inequality has not been
corrected throughout the decades in which the tolof poverty has been promoted. It is
also true that the system proclaims democraticeistants, but reality confronts us with
oligarchic organisations that maintain their powgmnks to the dominance of the media, with
the subsequent manipulation of the public opingng justify themselves with the ideologies
developed by the intellectuals at their service).(And with regards to freedom, one just has
to take a look at the same media companies to inatetyl wonder who their real
beneficiaries are.”

Sampedro combines several elements in his reftfectaw, economics, society, power, a media
world articulated with power and the economy, idggl and philosophical concepts such as the
freedom. This is a structural method of analyss.b€& able to understand what happens to us at the
individual and ‘global’ levels (which interact witeach other) we need this method, which is
precisely the one almost always ignored by the enadd even the programmes of study. The result
is functional illiteracy.

Poet Luis Garcia Montero (2009) has strongly dséd the fusion of the economy politics and

information. “One of the biggest attacks againsinderacy, even greater than the barbaric
aggression against the twin towers, is the atthek the powerful economic groups execute when
they humiliate the veracity of information with theommercial and political interests.” We are

facing what Marciel Detienne calls a comparatist@heca Godoy, 2008), which is peculiar to the
structural approach:

“As it moves forward, the comparatist gets theifeghe is discovering a set of possibilities,
whose conceptual use allows him to highlightingquei elements (...). The comparatist
performs a logical dismantling that allows him isaver the existing articulations between
two or three elements [and] to isolate the microfigurations that allow him to see the
differences more and more sharply and contigugusly.

In today’'s world —as we all know very well- the apgtion of the structural method involves
identifying a network of articulated interests thate us from public to the private spheres and vic
versa, and from the local and the regional to tatonal and from the national to the international
and vice versa. It is an inductive-deductive dyrathat involves connections with sectors that are
not related the communications industry, in genenadl to the audiovisual media in particular. This
is known as media concentration but this is a tyj@ also involves the diversification of capital
(Reig, 2010).

This study exemplifies the previous arguments, tvlgan be summarised as follows: the media
power has increasingly been concentrated in fewd$iaand at the same time, shareholders from
other production sectors have rapidly become pharhe boards of directors of the media and
audiovisual groups while the media groups have glswe beyond their theoretical social raison
d'étre. This market tendency is common around thedwand has been stimulatety facto by the
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political power despite the efforts made by theddb limit the excessive concentrations of media
power.

The immediate origins of this trend date back #® 18" century, and especially to the end of this
century. Globalisation did not emerge suddenlykeniinost historical phenomena (Curran, 2002).
The film Citizen Kane which is partly based on the life of the mogullli&in Randolph Hearst,
shows that the diversification of capital was aliyetaking place during that time. Kane did not only
own newspapers and then radio stations but alsestir paper factories, retail stores, unions,
shipyards, etc. The first fifteen minutes of thienf show how the media concentration and the
diversification of capital were taking place sinauléously.

In less than three centuries, these phenomena diaweatically intensified and have caused the
decline in the quality of journalism and have proegpcertain governments —like those of Argentina,
Ecuador and Bolivia, for example, in the case ofin.aAmerica— to try to reorganise media

monopolies whose power stretches far beyond theansedtor.

4. Results. Outline of the configuration of the Spaish audiovisual media sector (up until the
summer of 2014)

We believe that to understand this part of our wibris necessary to identify the key stages of
development of the audiovisual media sector, witirt corresponding meanings, as part of our
methodological approach. This approach allows usfter the most outstanding results of our
research. We tiptoed throughout thé"2@ntury to immediately enter the 2&entury and reach
what in journalism we know as the “rabid presewmthich has been adapted to the purposes of our
academic research study. Our method recommendsdes/elop a historical perspective that allows
us to rapidly reach the current context.

1956

Television was founded in Spain by the Franco regifihe first “massive” broadcast was the Royal
Wedding of King Baudouin and Fabiola. Citizens’ iialexperienced a transformation. The TV set
became the main appliance and American films andsséegan to dominate Spanish television. It
should be noted that television, in its origins,swaot exactly focused on journalistic but on
entertainment, and this focus continues todayee-fo-air television, even news programmes have
embraced infotainment, mostly in private channels.

Space limitations prevent us from providing refeeshand force us to recommend basic works that
allow the reader to follow the evolution of telaeis. Thus, to know more about the television
contents and audiences of this time, we recommiendetading of some classic works carried out by
very relevant authors: Faus Belau, 1995; Rodrigdrquez and Martinez Uceda, 1992;
Bustamante, 2013; Ventura Fernandez, 2001; Cebt&rero, 2004; Orive Riva, 1988; Rodriguez,
1993. There are many others works but the aforaoresd studies describe the beginnings and, in a
few cases, the current state of the object undely$2].

1969

The second channel of TVE, currently known as T\@B#La 2, was launched in UHF (Ultra High
Frequency). In this context, as Jesus Hermida basrdented, Spain retransmitted the American TV
signal showing men walking on the Moon for thetfiime, although the veracity of the landing is
guestioned today. This second channel was createater the needs of “the vast minority”.
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The 1980s

The public-service television stations of Spain’atéghomous Communities began broadcasting:
ETB (Basque Country) (1982), TV3 (Catalonia) (1983VG (Galicia) (1985), Canal Sur
(Andalusia) (1989), Telemadrid (1989), and CandglV8lencia) (1989). This event brought more
audiovisual complexity, the intensification of thgromotion of “identity” of the Spanish
communities, the politicisation-manipulation of theevision institutions and the decline of the
historical and anthropological rigour.

The following table shows the time in which the ioegl television corporations emerged in the
autonomous communities of Spain, initially as pwubinstitutions, with the exception of the

television network of Castile and Ledn, whose fatimh was prompted by the Promecal group,
which had a strong presence in the newspaper inydust

Table 1. Launch date of the television stations ithe Autonomous Communities

Channel Year Ownership
ETB (Basque Country) 1982 (December) Public
TV3 (Catalonia) 1983 (September) Public
TVG (Galicia) 1985 Public
Canal Sur (Andalusia) 1989 (February) Public
Telemadrid 1989 (May) Public
Canal 9 (Valencia) 1989 (October) Public
TVC (Canary Islands) 1999 (August) Public
TV Castilla-La Mancha 2001 (December) Public
IB3 (Balearic Islands) 2005 (March) Public
TV de Murcia 2006 Public
TV de Aragén 2006 Public
TV de Asturias 2006 Public
TV de Extremadura 2006 Public
Castillay Ledn TV 2009 Private
(Promecal)

Source: Authors’ own creation.
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2001-2007

During this period the new regional public teleorsistations of the Autonomous Communities
began broadcasting: TV Castilla-La Mancha (20088 (Balearic Islands) (2005); TV de Murcia
(2006); TV de Aragon (2006); TV de Asturias (200BY, de Extremadura (2006).

In 2005 the RTVE (Spanish Radio and Television)poaation, a 100% publicly-owned company,
began broadcasting. TVE has lost its position asntiost watched TV network in Spain to Tele 5
and Antena 3 TV, which were launched in 1990 dfEng licensed a year earlier, in public tender,
to Berlusconi/ONCE and Godo/Prensa Espafiola, résphc(Reig, 1998).

In view of the coming “analogical blackout” of 2Q1Between 2005 and 2006 the introduction of
Digital Terrestrial Television (DTT) was heavilygmoted through the awarding of channel licenses
to all private TV networks and TVE. In addition,wé&ee-to-air TV channels were launched: Cuatro
(Prisa) and La Sexta (Imagina-Televisa), in 2(Q8b.

On the other hand, during this time the outsouradigorogramming in the regional television
corporations was a common practice. For its plagtQirector General of RTVE started to be elected
by the Courts while TVE had its subsidy reduced had to take more into account the concept of
public service. The conversion carried out by tparish Society of Industrial Participations (SEPI)
tried to rationalise management and to bring tlessise closer to the dynamics of the market
through downsizing (which provoked the loss of pggsus and valuable TV professionals and
programmes).

At this time there was already an overwhelming paiagming offer in both radio and television. The
fight for the audience reached its climax. The audual companies continued to be owned, again
and again and as a general rule, by the same bigwpawes, linked to the
Spanish Socialist Workers’ Party (PSOE) and theuRopgParty (PP).

2008 to 2010

The analogue blackout was carried out in SpairDitD2More than 40 DTT channels were launched.
The blackout was carried out progressively sind@820he blackout was pilot tested in a small area
of the centre of the country, and then graduallglemented in more populated areas. Thus, an in-
depth renovation took place in the construction addptation of buildings and inside Spanish

households.

The analogue blackout was carried out in the spoing008 in small towns such as A Fonsagrada
(Lugo) by the regional and the central governmdntsummer of 2008 the blackout reached Soria.

Already by 2010 the companies investing in DTT reated that their viability would be difficult
with so many channels in offer. La Sexta believidt tthere would not be enough advertising
investment for all channels, while Veo TV advocatedthe elimination of advertising from TVE,
and Antena 3 considered that it was necessaryntbrfew funding formulas. At the time, it was
estimated that by 2010 it would be possible to HaV& in free and pay systems.

The Spanish audiovisual sector began a histori¢c @draracterised by an excessive offer of TV
channels, which faced difficulties to remain pralfite, and the added factor of the discrimination
faced receivers due to their purchasing power.
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The following figure gives an idea of the initidfer of DTT channels:

Figure 1. Initial offer of DTT channels

First DTT channels Offer Main owners
Teledeporte Sociedad Espafiola de
Canal 24 h. E— Participaciones Industriales
TVE1 (SEPI). Public
Clan TVE Sociedad Espafiola de
TVE2 TVE 50 Aniversario [=———=3p! Participaciones Industriales
La2 (SEPI). Public
Antena Neox Grupo Planeta
A-3 TV Antena Nova —3p{ Bertelsmann
Antena 3 SCH
40 Latino Prisa
—)
Cuatro
Telecinco Sport Mediaset (Berlusconi)
Telecinco Estrellas ﬁ Vocento
Telecinco
Two channels Imagina
Veo TV2 ———3 Unedisa (El Mundo)
Veo TV1 Recoletos
Flay Music Vocento
e | R ] e

Source: Authors’ own creation based on data fi@ndencias2006, J. FernAndez-Beaumont

As shown in the previous figure —leaving aside fut#levision- six private companies had DTT
licenses in Spain: RTVE, Mediapro, Planeta, MedjaBRISA, Vocento and Unedisa. Importantly,
only those with a nationwide DTT licence could etppay DTT: the public corporation RTVE, and

the private networks Antena 3 TV, Tele 5, Cuatrep\M'V, Net TV and La Sexta. This is the media
oligopoly formed by the large multimedia corporaso

The financial crisis had a significant impact i tBpanish audiovisual sector. Its effects inclume t
following:

» Prisa closed Localia in November 2008.

* Negotiations for the merger of television netwatdsk place in the Spring of 2009.

* El Pais 21-2-2009: “The Government encourages the merfgervate broadcasters”.

» Media concentration increased. Restrictions wamsiehted.

* Networks were allowed to have common shareholders.

» Zonal offer increased.

* April 2009: the Government announced that pay T'¢ algo available in the DTT system.

e 2008: Disney and Intereconomia became part oftiaarel offer of Vocento’s Net TV.

* The central government promoted information inedyavtith its promotion of the pay-per-
view TV system.
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* The presence of foreign capital in the Spanishauslial sector increased as a result of the
usual dynamics of globalisation.

However, in March 2009 the regional television ais@e and Leon was launched as part of the
irrational increase in public spending which, aswi see later, was similar to what happened with
Canal Sur TV.

2009 to 2011
The penetration of foreign capital, which we men¢id earlier, took place during these years. In the
summer of 2009 the most important shareholdersefrtajor networks were:

- Antena 3: Planeta (44,58%), RTL (20,5%), Banco alea8ell (5%)[4]

- Tele 5: Mediaset (52%); Dresdner Bank (24.7%); oo€5.1%)[5]

- Cuatro: Prisa (100%4¥].

- La Sexta: 51% Grupo Audiovisual de Medios de Proafuc(GAMP)[7], Televisa (40%).
-Veo TV: Unedisa (100%).

- Net TV: Vocento (55%), Intereconomia (25%), Disii2§%).

- Digital +: Telefonica (21%); Prisa (79%).

The previous list of shareholders confirms whatpseviously pointed out in the description of the
structural method and the diversification of cdpildne Spanish audiovisual sector was penetrated
by what we call “alien shareholders”, i.e. shardead from non-communication sectors. The
following table illustrates this situation:

Table 2. Presence of “alien shareholders” in the $mish audiovisual media sector

Company Sector Shareholder in:

Rayet Construction Antena 3

Banco Sabadell Banking Antena 3

Dresdner Bank Banking Tele 5

BBVA Banking Vocento-Tele 5-Net TV
Grupo Santander Banking Prisa—Cuatro-Tele 5-D+
Supermercados Retail Mediaset-Tele 5-Cuatro
Milan F.C. Football Mediaset-Tele 5-Cuatro
Fiat-Chrysler (2009 Automobile Unedisa-Veo TV
alliance)

Pirelli Automobile Unedisa-Veo TV
Telmex Telecom Televisa-La Sexta-A3 TV
Caja de Ahorros de Bilbao Banking La Sexta-A3 TV

y Vizcaya

Deportes-Tiendas Leisure Disney-Net TV
Telefénica Telecom Digital+

Source: Authors’ own creation
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It is important to keep in mind that if we talk athahe Berlusconi’'s empire (Mediaset/Fininvest) we
are also talking about business groups that aee &i the media sector, such as soccer, commercial
centres and insurance. For example, Unedisa isdin& Fiat, which absorbed Chrysler in 2009 and
is the main shareholder of Unedisa/Corriere deleaSFiat's shareholders include such companies
as Pirelli. On the other hand, during this timeelieda had a partnership with Telmex (Carlos Slim),
so Mexico’s telecom sector was indirectly presenSpanish television, although it is not necessary
to resort to the Mexican mogul Carlos Slim to prtive point, since Televisa’s owners (whose main
shareholder is the Azcarraga family, which is cotlse linked to Mexico’s Institutional
Revolutionary Party, which is the party in powerlude companies that have nothing to do with
communications such as Banamex, Coca Cola, BacardiCorona, the beer brand (Reig, 2011).

In May 2009 the Spanish government (PSOE) apprtivecklimination of advertising from RTVE.
Thus, it was necessary to establish new fundinggtwhich ended up being the following:

- Governmental contributions (500-600 million eures pear).
- Contribution from private TV companies (3% of thigicome).
- Contribution from telecom companies (0.9%).

- 80% from the money collected from the commerciéibgaof the public radio spectrum, and
the marketing of RTVE’s own products and services.

- Sponsorship is allowed.

The share of TVE'’s budget that had to be investe8ganish cinema was increased (6%). The new
funding scheme made telecom companies to hand®9&6 to its customers. Somehow, this is an
approximation to the BBC model with the differerthat in 2009 the latter employed 25,000 people
in 43 countries while RTVE only employed 6,000 peohe BBC had a budget of almost 4 billion
euros (21.8% share in 2008) while TVE only hadHtillibon and a share of 16.1% in 2008.

The new situation prompted the public to defendpbklic TV which they feared would be left in
the hands of private companies, which was a stnatdvocated by the government, whose congress
allowed mergers between television channels in ¥@99. The new regulation abolished the 5%
share limit in cross-shareholding between compaasebng as the accumulated average audience
share of the operators does not exceed 27% ofaothénce.

The merger of two operators from the televisiornt@ealso became allowed as long as they did not
exceed this audience share and always ensure igtereoe of a minimum of three national private

companies with different editorial direction. Thegulation aimed to regulate the market in view of
the proliferation of TV channels that resulted frdme implementation of DTT.

Therefore, the media concentration was been stiimglas a response to the crisis. Anyway, with
crisis and without crisis, the governments had bemeeouraging concentration for decades and in
favour of the private sector, as it was demongiratethe government’s decision to ban TVE from
exploiting pay TV (29-5-2009). In return, the gowerent decided to include pay TV companies,
such as Digital+ and Mediapro’s football channed) BV, among the companies that must pay taxes
to support public television, although with a twigthile free-to-air TV networks must pay 3% of
their income, pay-tv companies only have to paydd their income.

In June 2009, Prisa and Imagina announced the mef@auatro and La Sexta and monopolised the
football broadcasts (this merger was not complelael to the conflicts between the two companies
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over football rights and due to profitability reasdbecause both companies had low audience levels
of about 4%). Moreover, in October 2009 the Courafl Ministers approved the General
Audiovisual Communication LawLGCA), which aimed to unify and update the dispersed an
obsolete legislation of a sector going throughcanelogical revolution and an advertising crisis.

In late 2009, Prisa and Fininvest-Mediaset (Bedagcannounced the fusion of Tele 5 and Cuatro
(being Fininvest the majority shareholder). In #iddi, Fininvest became a shareholder of Digital+
(22%). Almost at the same time, these media comnegaaminounced that Antena 3 and La Sexta have
agreed to fusion.

In January 2010, the EU prohibited Spain to apipéyritew funding scheme of TVE until this scheme
was proved to be in accordance with European kgesl. In February 2010, the public TV network
grew 2 points in audience share and recoveredstsplace in ratings with an 18.6% share, followed
by T-5 (14.8%) and Antena 3 TV (12.8%). The adsgerg-phobia and the quality of TVE’s
programming explained this situation but the trighthat the media concentration was increasing
even more. “Money has no ideology”, the popularirsgygoes, and this may explain the
Berlusconi/Prisa alliance. Thanks to this operatimsa improved its economy and its 4-billion debt
did not seem so burdensome.

In June, a part of the press saw the situatiomenfollowing way: “Television has taken a turn of
palpable consequences with the analogue blackoilé wie audience is getting fragmented each
day, which can accelerate the much-trumpeted metgEween mainstream networks (Antena 3-La
Sexta, Telecinco-Cuatro) as a way to face the nempetition. And with good reason: themed
channels have increased 5.6% throughout this xeaungh DTT".[8]

An important fact is that in July 2010 the EU apm® RTVE’s new funding systef®]. As the
elmundo.epointed out, the European Commission deemed ifpatifie with the rules on state aid,
but continued investigating the tax on telecom canmgs In fact, in September 2010 the European
Union rejected the 0.9% tax on telecommunicatioasganies to fund the Spanish public TV
system. The rejection of this tax represents 25Mlomieuros less in TVE's annual budget. The
Spanish government appealed this decision befer&tinopean Court of Human Rights. Meanwhile,
there are new rumours of a merger between Anténa @&nd La Sexta.

In September 2010, advertisers offered 250 milleuros to TVE to allow advertising again.
Advertisers seemed to wonder “How is it possiblatttat least, between 10 and 12 percent of
viewers may not receive advertising persuasion@déda, it was an audience sector missed by the
market in this regard. By 2011, TVE had a budget.@fbillion and welcome advertising badX.
mundosaw both news stories in the following way:

“The board of directors of RTVE approved this weekudget of 1,200 million Euros for
2011, which is the same amount approved for thés.yidowever, today is still unclear who
provide the 250 million -which corresponded to tiedecoms’ taxes- after the legal services
of the European Commission (EC) consider this tax'telecoms’ illegal. In theory, the
Government has pledged to provide the required amdawt a new ally has emerged.
Advertisers offer the Government these 250 mililm®exchange for the return of advertising
to RTVE”. [10]

The alliance with Berlusconi began to take effacid it had a price. In December 2010 CNN+ was
shut down and replaced by 24 hours broadcasts eofSgmanish version oBig Brother Gran
Hermano CNN+ workers claimed in social networks that thed paid the consequences of the
mismanagement of Prisa, consequence of the fusiBrisa and Mediaset.
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Meanwhile, RTVE predicted a deficit of 66 millioar@s for 2010. TVE was the leading network in

terms of audience ratings in 2010, with a 16% ayeshare. RTVE deficit is due, largely, to the fact
that it obtained less than it expected from thé&®t8x on telecoms, which was under review and
paralysed by the EU. Also in December 2010, ther&up Court decided to stop the ban on the tax
imposed on telecom operators to fund RTME] [12]. The Supreme Court considered that “the
public interest underlying the contested rules Tieyefonica, Vodafone and ONO] is beyond doubt”

and that the payment “does not put at risk thenfired viability of the companies13]

Nevertheless, in March 2011 the European Unios fflain that funding RTVE with the tax on the
telecoms operators is non-complaint with the law.th®e end of that year, the budget cuts on the
autonomous regional television corporations intiegtsi especially in the Principality of Asturias,
and the news and rumours about the privatisatiothede regional television corporations emerge
again. The Popular Party (PP) became the partywepin various autonomous communities and
the central government in Madrid.

2012-2014, the PP appeared on the scene and Teléférskyrocketed

After the victory of the PP on 20 November 201%E W#mbility of the funding system of TVE was
called into question. The new Government wanteetiarn to the advertising funding system, which
would be a relief for the public expenditure bud diot have the approval of the Commercial
Television Union UTECA). This tension between the government and theaf@itelevision union
continues to this day (summer of 2014).

This did not stop the PP from presenting a draft that allows the privatisation of the regional
television operators, which was the “historicalp@ation of this party. In April 2012, the Counoif
Ministers approved a draft law that allows the oegi governments to privatise the regional public
television channels but gives them the option @fkeg the management, although in this case, they
are required to have no deficit. In August-Septem@®.2 the autonomous TV of Murcia privatises
its management while the television channels ofgaraand Extremadura increase outsourcing to
private companies. At the same time, in Septemi@d22 Canal Sur 2 was shut down and its
programming is moved to Canal Suif14]

Regarding RTVE, in April 2012 the Council of Miress approved a Decree-law that reforms the
system of renewal of RTVE and allows the Presiagrthe Corporation to be elected by absolute
majority instead of the qualified (two-thirds) majg required by current law of Public Radio and
Television[15]. The PP wanted to take advantage of its electyoablsolute majority in favour of its
thesis and to solve the situation of RTVE, whickl ha President due to the partisan disputes since
Alberto Oliart resigned in July 2011.

The same decree-law excluded the unions from tledBof Directors of RTVE as it decreased the
number of directors from 12 to 9 and establishadl tthey all would be elected by Parliament and the
Senate and that the government had no obligati@ecaépting 2 directors proposed by the unions.

The previous events have been criticised by vargaeors of society with arguments that can be
summarized as follows:

* The extreme liberalist approach aims to cut theeguwent contribution to TVE by 200
million euros approximately.
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* “The [Spanish] Association of Communication Usek&JC) expresses its concern about the
budget cuts announced for the RTVE Corporationctviiirther puts at even greater risk the
future viability of the national public broadcagtiservice in Spain{16]

* The politicisation of RTVE continues and unions @ddonot lose their power as some
directors should represent their interests.

* The privatisation process is advancing.
e The possibility of pluralism offered by the pubiistitutions is decreasing.

It is important to document the way the ownersHithe Spanish audiovisual groups was distributed
by September 2012, which is still valid for the soem (July) of 2014. Broadly speaking, the
structure of the audiovisual sector was as follows:

Table 3. Main shareholders in the Spanish audiovigl sector (September 2012)

RTVE Regional TV Tele 5/ Cuatro / Antena 3 Imagenio /

companies Digital+ group / La Movistar
(Autonomous Sexta TV
Communities)
Public | Public, private Mediaset Esparna Planeta, Telefonica.
capital | and mixed capital | (Berlusconi) (1), Bertelsmann
(SEPI) Prisa, Telefonica, (D), GAMP,

Liberty Acquisition | Televisa (MX).
(USA), Carso
(Carlos Slim)
(Mexico).

Source: Authors’ own creation

It is important to highlight the presence of the énan capital since Liberty is the main shareholde
in Prisa, with more than 55% of its capital. Caisseninority shareholder in Prisa while the German
company Bertelsmann still has a strong presend&triesmedia and in the summer of 2014 there
were rumours want it wanted to increase its infagen

In July 2013, the EU finally approved the financofghe public television corporation through taxes
on telecom operators. These operators appealedettision but in August the EU rejected their
appeal. Also in August, the Spanish Advertisers odsgion (AEA) requested the Spanish
government to allow advertising back in TVE, whitee Commercial Television Union (UTECA),
unsurprisingly, continued to oppose the returndwieatising.

On 5 November, the Government of the autonomousraamty of Valencia (in the hands of the PP)
closed down its regional TV network, RTVV (Canal @Qfter the Judicial system dismissed its
Employment Regulation PlarExpediente de Regulacion de Empleo, ER#hich included more
than 1,000 lay-offs. In our opinion, the excesspending on a regional TV network that covers a
community of three provinces, plus the crisis, ghes privatisation effort, was what ended with the
public regional broadcaster. We are totally agaihst measure since we undoubtedly support the
public television system than the private modelt Be also believe that a public company cannot be
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maintained with high budget ceilings, which arevalsnecessary and influenced by the political ups
and downs and the “trafficking of influences”.

The following figure illustrates the configuratiah the audiovisual media landscape at the national
level in Spain in the first quarter of 2014:

Figure 2. Configuration of the Spanish radio and TVlandscape in 2014

MEDIASETESpana.
00600500 &
B
tve te2 &
m%!e A .Noua E

One public media group (RTVE) and two private media groups (Mediaset Espaia
and Atresmedia). These three groups attract the majority of the audience.

Source: Authors’ own creation

Atresmedia and Mediaset attracted over 90% of d@idusy, and hence their refusal to share this
“cake” again with TVE17]. However, on 6 May several DTT channels ownede$¢ groups were
closed by a ruling of the Supreme Court, which dieditheir licenses had been awarded without
public tender during the presidency of Rodriguegatero (PSOE) (2010). The free-to-air television
offer decreased, particularly for the poorest famsjlwith the closing of Xplora, Nitro and La Sekta
(Atresmedia), La Siete and Nueve (Mediaset), 2 ebBnof Net TV (Vocento) and 2 of Unidad
Editorial. The public with low income and low pueding power was left with few options in terms
of channels, and Tele 5 was the channel most lierteby the reduced competition.

Following the ruling of the Supreme Court, a splesea website published the following
information:

“After the closing of the 9 DTT channels by the 8ipe Court, Diez Romeo y Abogados has
published a report that considers that the Govemtirsieould make a public tender to award
the DTT licences again. For the law firm, the cgufation of the new bases should take into
account the way lItaly carried out its imminent pelidender for national-coverage DTT
licenses” [18]

The attempt to implement real pluralism to Spafd§AT -as mandated by its legislation- aimed to
imitate the Italian system of public tenders ofsthype which conforms to the guidelines of the
European Union. The central objectives of the mutelhder contests must be:
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* To benefit small operators.

* To penalise the broadcasting entities already aratpns.

* To reflect these regulations by identifying incomipidities in participation in the following
ways

- Limited participation for groups possessingn@ltiplexes because they cannot aspire to obtain

all licenses.
- Prohibited participation for groups possessdngr more multiplexes, since this would favour

media concentration.
In June 2014 Prisa announced that it had soldhérses in Canal+ to Telefonica for about 800 million

euros. Telefénica got control of 78% of Canal+ whillediaset Espafia owns the rest, although
shortly thereafter (in July 2014) Telefonica also@red Mediaset’s shares. By the time we were
completing this study (August 2014) amazing tramsftgion occurred in the audiovisual media

landscape. We can summarise the main changesotilaptace in June and July in the structure of
the private audiovisual media in the following psin

» Prisa announces the selling of its shares in Caf®%) to Telefonica for about 800 million

euros.
Telefonica acquires control of 78% of Canal+ wihlediaset Espafia owns the rest.

» Telefonica wants to buy Mediaset’s shares.
= However, Mediaset also contemplated the possilofityuying Prisa’s shares (56%).

= The final solution is a strategic partnersHip].
As mentioned, the previous events took place ireamd July, but, as we can see in the following

figure, another crucial event took place in July:

Figure 3. Telefénica in July 2014

Al Jazeera, Mediaset and Telefénica announce an alliance
to exploit pay TV

movistar

ALJAZEERA

Source: Authors’ own creation based on informafrom
http://www.hispanidad.com/Confidencial/el-gran-diyje-de-telefnica-en-un-ao-40-millones-de-
clientes-de-tel-20140707-163908.htf#l7/2014) and
http://es.reuters.com/article/businessNews/IdESKBNIPC2014070242/7/2014).

“Days after purchasing 100% of Canal+, Telefonioaaunced its entrance, with 10%, to
Mediaset Premium. In other words, it [Telefénicatme part, as partner, of the large model
of pay TV that Silvio Berlusconi had launched irrtparship with Qatar’'s Al Jazeera, with
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the objective of creating the most important payétwork in Europe, perhaps in the world,
as a large purchase central of broadcasting righis.objective is to achieve in one year 40
million pay-TV subscribers (Canal Plus contribute8 million subscribers). The key content
will be football, and other major sports, in adalitito film. The technical instruments are
optical fibre cable and satellite technologid20]

Telefonica’s justification of the operation wasfalows: “fixed telephony is not giving us money
and mobile telephony is giving less and less, whiternet still holds but only with a strong optic
fibre investment. At the end, it is television whigenerates loyalty through the offers of quadruple
play: all in one and in the entire perimeter of dperator (...). While in Europe the pay TV model
will be the one currently in force, in Latin Ameaithe option can be available through pre-payment,
which is hardeto fit into the quadruple play services.”

What happened during this time in the public audieal sector, and in RTVE in particular? In July,
2014:

“RTVE considers the possibility of downsizing itsaf§ of 6,400 workers with voluntary
redundancy. The extra injection of 130 million tHaIVE has received through SEPI -its
main shareholder- represents a commitment of thpdZation to enhance its efficiency plan
to save costs. Among the measures, in additionh& dlosure of Teledeporte, is the
consideration of voluntary redundancy plan. In teficiency plan, the Corporation also
proposes to reduce the direction and managementwte by 5% and the operative staff by
up to 16%. In 2006, the then public entity RTVE lempented an Employment Regulation
Plan (ERE), which included laying off 4,150 workenger 52 years of age and paying them
92% of their salary until they reach retirement.agmce then, the government allocates a
budget for the public corporation to cover seveeapayments. In 2014, the allocation
approved for this purpose in the General State Buags 31 million.[21]

At the same time, in July 2014 the executive coramitof TVE presented a report of their
management, from which the media highlighted thieiong points:

= José Ramon Diez [director of TVE]: ‘the suppressibadvertising has weakened to TVE'.

» Leopoldo Gonzalez-Echenique, President of the QCatjmm, estimated the losses of the
network at 716 million euros.

» Diez defends the idea of “offering a quality pubdiervice even if it is at a loss” and has
affirmed that his first objective will be “to trptrecover the audience shares and to be close
to the private channels but without competing \tlit&m”.

* In recent seasons, the public broadcaster has begrassed by private channels like
Telecinco and Antena 3, and even lost over fiva{goof audience share in 20122]

Indeed, as pointed out by Garcia Santamaria, Peeeano and Alcolea Diaz (2014), who have
studied the formation of the Mediaset Espafa-Atemiien audiovisual duopoly in Spain: “the
evolution of the audiences across business groujsates —based on data from 2012— that Mediaset
Espafa has reached a 28.1% audience share, follmyvAttesmedia with 25.8%, and CRTVE with
18.9%. The most remarkable thing is that both peivgroups have increased their share in
comparison to 2011, while CRTVE has decreased 22r8% to 18.9%.”

The situation was substantially the same in 20b4July the audience was 32.6% for Mediaset
Espafa, 25.8% for Atresmedia and 16.3% for TXH.
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So far we have made observations about the coafigar of the audiovisual sector in Spain, and
focused on the developments of recent years. NowviNeoffer an outline of the developments
made in terms of content through a case study: ICGamarV.

5. Results. The case of Canal Sur TV: an approximain

Canal Sur TV is going through a bad time in terrhthe audience shares it enjoyed in other times,
more than 20%. However, in 2013 and 2014 its pwsihas fallen considerably. In fact, all the
“historical” regional television channels that wdezinched in 1980s have seen their popularity
decreased (the closure of Canal 9 is well knowmjy@ragon TV, which is a relatively new player
in the regional audiovisual landscape, and, tosaeeextent, Extremadura TV have experienced a
notable increase in terms of audience share.

Figure 4. Audience shares of the regional TV chantein 2012 and 2013

. Difference Percentage
in points Difference
AUT 9.8 8.7 -1.1 -11.2 AUT
TV3 14.3 135 -0.8 -5.6 TV3
ARAGON TV 1.3 115 0.2 1.8 ARAGONTV
TVG 11.5 109 -0.6 -5.2 TVG
C.SUR 10.1 9.9 -0.2 -2.0 C.SUR
ETB2 9.9 9.6 -0.3 -3.0 ETB2
TVCAN 7.6 7.2 -0.4 -5.3 TVCAN
183 6.3 59 -0.4 -6.3 1B3
TPA 6.9 54 -1.5 -21.7 TPA
C.EXTREM.TV 1.5 4.5 3 200.0 C.EXTREM.TV
CMT 5.1 4.4 -0.7 -13.7 CMT
TELEMADRID 53 38 -1.5 -28.3 TELEMADRID
Cc9 5 3T -1.3 -26.0 co
ETB1 2.3 2.1 0 0.0 ETB1
SUPER3/33* 1.6 1.7 0.1 6.2 SUPER3/33*
ESPORT3 1.1 1.4 0.3 273 ESPORT3
3124 1.3 1.2 -0.1 -7.7 3/24
TVG2 0.9 0.9 0 0.0 TVG2
ETB3 0.9 09 0 0.0 ETB3
LAOTRA 0.9 0.7 -0.2 -22.2 LAOTRA
TPA2 0.8 0.7 -0.1 -12.5 TPA2
7RM 25 05 -2 -80.0 TRM
NOU24 0.3 0.4 0.1 333 NOU24
NOUDOS 0.4 0.2 -0.2 -50.0 NOUDOS
TVCAN2 0.5 0 -0.5 -100.0 TVCAN2
cs2 1 0 -1 -100.0 cs2
AUT PRIV 0.9 0.8 -0.1 -11.1 AUT PRIV
8TV 3.2 3.4 0.2 6.2 8TV
CYLTV 1.6 1.5 -0.1 -6.3 CYLTV
La8 0.8 0.6 -0.2 -25.0 La8
S8MADRID 0.7 0.6 -0.1 -14.3 8MADRID
V TELEVISION| 0.6 0.4 -0.2 -33.3 V TELEVISION
A3 CANARIAS 0.9 0.3 -0.6 -66.7 A3 CANARIAS
NUEVETV 0.4 0.2 -0.2 -50.0 NUEVETV
RAC105 0.2 0.2 0 0.0 RAC105
ESTIL9 0.1 0 -0.1 -100.0 ESTIL9
*SUPER3/33": Data for 2012 is the average since its creation on 1/10/2012

Source: Partially translated version of the tab&ated byBarlovento Comunicaciéwith data from
Kantar Media. Original table available at: httpWw.formulatv.com/noticias/35021/tv3-cierra-
2013-cadena-autonomica-lider/ (consulted on 8/4201
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The budget of Canal Sur TV in 2013 was as follows:

* Total: € 190 million (approximately).

* Spending on payroll: 90 million.

» Spending on outsourcing: 70 million.

« Others (spending on technology, hiring of anterarasother services): 30 million.
* Workforce of RTVA in 2012: 1,600 workers.

By the end of the first quarter of 2012, the publebt of Andalusidad reached 15,373 billion euros,

which is the equivalent of 10.6% of the GDP of thistonomous Community and is 2.9 points lower
than the average of the autonomous communi2dd. An adjustment was necessary. On 4
September the press announced that the Directoer@enf RTVA, Pablo Carrasco, unveiled to the
parliamentary control committee that the secondnobh (Canal Sur 2) would eliminate its

programming to save 20 million euros by the endQf3.

The network reduced its number of vehicles from B9@10. The salary of the Director General

(Pablo Carrasco) decreased 54%. His salary in 2@#2120,000 euros per year. In May 2009 the
Director General of the Andalusian TV network earid&9,345 euros annually, 60,000 euros more
than the President of the Government of Andalukigé Antonio Grifian, who was earning 81,155
euros a year, which is 72% less than Carrasco.spbading in the outsourcing of services was 70
million euros.[25]

Since 2009 the contribution of the Government ofdénsia has been reduced by 33%, and
advertising investment is almost just one-thirdwdfat it used to be. “Carrasco, who during his
speech at the Parliament of Andalusia lamentedthigatontribution of the government to RTVA is

lower than that given by the rest of the autonomegsonal television networks, has indicated that
commercial revenues in 2012 amounted to 39 milleempared to the 52,6 million earned in 2008.
With regards to the contribution of the regionaM&mment, it decreased from 180 million in 2009,
to 122 in 20127[26]

From October 2012 the programming of Canal Sur sepgeezed together in a single channel and
some ‘historical’ contents of this autonomous clenrike the South American telenovelas,

disappeared. Since this month, Canal Sur 2 sinediasly offers the signal of Canal Sur, with

adaptations for disabled people. Greater presenagven to in-house productions, especially to
news programmes.

The cut to the budget was of 20%. The prograrhm&arde, aqui y ahoré'The afternoon, here and
now”), hosted by Juan y Medibas been on air for three years and has sufferee strong cuts
since the beginning of 2009. The cut of 2012 cadkedollowing: downsizing of staff, reduction in
contracts with providers (reduction of antenna méahns, cafeteria services, makeup hours, etc.)
and reduction in staff salaries.

Some programs attempted to maintain their structlteough, for example, live connections were
reduced because the new budget was not enouglvéo it expenses of all the mobile units. The
star showSe llama copld“lts name is popular songhad to change its content while other shows,
like 75 minutog"“75 minutes”), even had to change their presant@hose fees are very different).
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However, according to official data, the 2012-20ga®grammes were well received by the
Andalusian population, reaching audiences of 40D @@ws programmes) 470,000 (the last season
of the telenovelMyrtle) and one million Tiene arreglo, La tarde aqui y ahoeadSe llama coplp

In Andalusia, the network reached 17% the audiam€xtober 201227

By 2014, Deputy Director-general of Radio Teleuwiside Andalusia, Joaquin Duran, unveiled the
new programming catalogue of Canal Sur Televiswith 90% of in-house productions. The offer
of the new season was summarised in the followiag: w

“The main novelties of this season include the vation of the emblematic show “Tiene

Arreglo” [“It can be fixed”], now presented by jmalist Fernando Diaz de la Guardia,
“Cerca de Ti en Andalucia” [“Close to you in Andsilai’], which is a show based on

emotions and surprise and presented by the wellvknginger Merche; the redesign of the
Tuesday night slot which becomes “Noche 360°” [fNi§60°"], which is the fusion of the

journalistic shows “75 Minutos” [*75 minutes”] aride new “@Debate”, which is interactive
and very participatory, hosted by journalist Rafe@inandez; the new fiction series “El Faro”
[The lighthouse”], co-produced with other FORTA wetks, in a syndicated effort to

maintain this TV genre in the autonomous regioelvision networks; and the new show
“Lo Flamenco” [All things Flamenco”], which will adund on the features of the most known
Andalusian artistic genre[28]

However, in our opinion, Canal Sur TV faces a seoiechallenges that must be considered:

e It must carry out an in-depth self-criticism, afteing under the administration of one-party
government since 1982 (PSOE).

e It must really apply the progressivism it claims dabeady implement. This means, for
example, to counteract the views of the topical #lasia and stop focusing on reaching the
audience sector that is part of the superficial #unsia just because it constitutes the largest
audience sector.

* It must put professionalisation before politicisati
e It must control its “anything goes” attitude (tapect children).

— Canal Sur TV broadcast bullfighting in the childeetime slot. There is no specific legislation
against these broadcasts but sensitivity and eshiosld prevalil.

— Canal Sur TV broadcasts advertising during childrenogrammingl(a Banda del Syr

* It must recover its audience. In 3 years the chiana® lost 38% of its audience, much of it
young.

However, the existence of Canal Sur TV involvesekistence of an audiovisual media industry in a
large part of Andalusia, although in this Commuritgre are also production companies linked to
the cultural industries centralised in Madrid. Tiedowing table shows some of the production
companies that worked for Canal Sur in 2013 (amt & in 2014) and the programmes they
produced.
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Table 4. Important audiovisual production companiesvorking for Canal Sur TV (2012-2013)

« Linze television. In Linze television. Endemol. “Arrayan”

« Andalucia Digital Multimedia. “Tiene Arreglo”, “Andalucia Directo”,
and “La respuesta esta en la Historia.”

* Grupo Z2J. “Diez Razones” and “Menuda Noche”
*  Mettre. “Salud al Dia” and “Tecnopolis.”

«  Europroducciones. “Se llama copla’.

« Caligari Films. “Se llama copla”.

+ Indaloymedia. “La Tarde, aqui y ahora”.

*  Productora Itaca. “La Tarde, aqui y ahora”.

«  Producciones Cibeles. “75 minutos.”

* Pulso TV (Grupo Secuoya). “Yo, Médico”.

*  Producciones La Séptima. “Cometelo”, “El club de las Ideas” and
“Destino Andalucia.”

Source: Sanchez-Gey Valenzuela, Nuria (20a@gtiovisual structure and reporting in Andalusia:
the production company Indaloymedia (2008-20#i5sertation/thesis, Universidad de Sevilla,
directed by Ramodn Reig.

On the other hand, the following table shows tresence of non-Andalusian production companies
that worked for Canal Sur TV:

Table 5. Non-Andalusian companies that produce audvisual products for the Andalusian
people (2012-20132

“La mafiana de La1.” Medina Media

+  “Espejo publico.” CBM and Mediapro

+  “El programa de AR”. Cuarzo producciones

+ “Las mafiana de Cuatro”. Plural entertainment and Prisa group
+ ‘“Esparia directo.” Mediapro and Medina Media

* “Tal cual lo contamos.” Plural entertainment

+ “3D.” Medina Media.

Source: Sanchez-Gey Valenzuela, Nuria (20E&)ructura audiovisual y reporterismo en
Andalucia: la productora Indaloymedia (2008-201Phesis, University of Sevile, directed by
Ramon Reig.
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The previous table is a clear example of outsogrcitmat kind of magical and sometimes
controversial word that has produced such goodteefr Aragon TV.

6. Conclusions

Society does not need public television and radiwarks that are manipulated and politicised or act
guided by the desire of obtaining a possible captiote. Society neither needs public television
networks that do not fully respect the rights ofldrien, because private television already violates
these rights permanently.

The official discourse of the market indicates that

* Public TV is making losses.

* Public TV is outsourcing work in excess (first thetonomous regional networks and now
also TVE). “It has been reported that TVE will rie the one to capture and distribute the
images of the coronation of the new Kings of Sg&elipe VI and his wife Letizia] on 19
June [2014]. It was the public corporation itseHligh informed that it would be Telefénica
Servicios Audiovisuales, who will offer those imageven to TVE. Moreover, the public
broadcaster affirms that it was a “unanimous denisitaken by Congress and that it
[Telefonica] is expected to provide the signal thep networks free of charge”. TVE points
out that “Telefonica will capture the images withBongress, but we will take care of
capturing and distributing the images of the tdat twill take place after the new king has
been crowned”. Meanwhile the representatives ofCiwporation’s workers point out that the
equipment of the public network is superior thaattbf Telefonica, which only has SD
cameras, while RTVE has at its disposal HD and dkeras, and has superior human and
technical resources than Telefonica. The rumoumitfourcing are getting strongefi29]

* Public TV maintains a high percentage of managercdntact with editors and other
communication professionals.

* Private TV generates benefits. But at the expehadat?

. At the expense of breaching the legal limits ofeatiging contents.
. At the expense of downsizing staff continuously.
. At the expense of lowering the average cost of peodn.

1
2
3
4. At the expense of using a despicable system ofacist
5. At the expense of very long working hours.

6. Atthe expense of sacrificing cultural and childeerd youth programming.
7

. At the expense of broadcasting proven formulas goarantee ratings without worrying
at all about the meaning of “public service”, whiglould focus on education and not on
satisfying the most basic human instincts.

8. At the expense of passing advertising for newsomalism.
9. At the expense of sacrificing newscasts in favdiergertainment shows.
10. At the expense of limiting or eliminating union htg.
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Therefore, our position is that we critically suppoublic television not only in Spain but in thest
of the world. In what refers to Europe, public té$#on is even a sign of identity.

The structuring process of television in Spain hesulted in a duopoly which involves a clear
“punishment” on public television, which an expectautcome in this global and national context
defined by the so-called free market which in tase allows large media groups to form alliances
with other production sectors non related to meaha communications, to the detriment of a
genuine pluralism.

7. Notes

1. See:
http://www.forta.es/FortaComercial/DatosdeaudieBhmretelevisionesautonomicas/tabid/203/Defau
It.aspx#graf consulted on 1/8/2014

2. For the purposes of this study, we want to Igglthe works that offer a general view. Partial,
focused or very limited views can be found in spoed academic journals and professional
magazines, such &ticias de la Comunicacién

3. Here it is important to note that in 2005 PuR&mio (Vocento) was launched, which contradicted
the predictions of some studies which indicated ithaas impossible to maintain more commercial
radio stations than those already existing (Onda,C&er, Cope). It is not surprising that in 2043 t
station was closed and was largely absorbed by.Cope

4. Bought Rayet (construction) in 2008. In Septen2®9 it sold 3% to an unnamed investment
group.

5. In the summer of 2009, Vocento sold its 5.1%h&stock market.

6. The ownership of the private TV in Spain haslgedly been stimulated by the government. In
1989 the Spanish Private TV Law established armgpdif 25% in the ownership of a private channel,
but in 2009 the same company was allowed to 100&opuivate television channel.

7. GAMP: 70% owned by Imagina (Arbol + Mediapro)8® by Caja de Ahorros de Bilbao y
Vizcaya; 8.25% by El Terrat (Buenafuente); 12% layngt Media (Karlos Arguifiano).

8. Diario de Sevilla1/6/2010, seevww.formulatv.com

9. www.prnoticias.comQ07-20-10.

10.www.elmundo.es9/23/2010.

11. www.elmundo.es30-12-2010.

12. www.elpais.com30-12-2010.

13. www.elmundo.es30-12-2010www.elpais.com12-30-2010.

14http://www.elmundo.es/elmundo/2012/08/21/comunicati345545557.htmdnd
http://www.elmundo.es/elmundo/2012/08/29/comunicati346259664.html
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15. http://www.boe.es/boe/dias/2012/04/21/pdfs/BOE-A-2®%338.pdf

16. Alejandro Perales, President of the Spanishr@amication Uses AssociatioAC) in:
www.periodistas-es.org/correos-al-editor/televispublica-en-espana-la-auc-exige-un-modelo-
sostenible-de-calidad-independiente-y-plugal 2/2012.

17. http://www.hispanidad.com/Confidencial/una-encuektademomtrica-descubre-el-tongo-de-la-
medicin-de-audienc-20140113-160467.htoansulted on 8/1/2014.

18. http://www.infoperiodistas.info/noticia/15664/Haaknuevo-concurso-de-licencias-TDT
24/2/2014.

19. http://www.estrategiasdeinversion.com/invertir-odanalisis/20140703/mediaset-dispara-
visperas-conocer-decide-hacer-diqitl7/2014.

20. http://www.hispanidad.com/Confidencial/el-gran-dhje-de-telefnica-en-un-ao-40-millones-de-
clientes-de-tel-20140707-163908.himbnsulted in July 2014.

21. Raul Pina, inhttp://www.elmundo.es/television/2014/07/01/53bbaB8e3e30768b4589.html
7/1/2014.

22. José Andrés Gomez, in:
http://www.elmundo.es/television/2014/07/03/53b%3ci3t 741bc068b458e.htm-3-2014.

23. http://www.formulatv.com/audienciastonsulted, 2/8/2014.

24 http://www.finanzas.com/noticias/economia/201208&8Ha-publica-andaluza-equivale-
1416231.htmlconsulted on 29/9/2012.

25. Agustin Rivera, ihttp://www.elconfidencial.com/espana/2012/07/25leéctor-de-canal-sur-se-
salva-de-la-guema-sequira-con-chofer-y-coche-dfidi@540/, accessed 3/10/2012.

26. http://www.abcdesevilla.es/20120904/andalucia/sewialsur-suprime-segundo-canal-
201209041822.htm[(Consulted on 4/09/2012).
http://www.elmundo.es/elmundo/2012/09/04/andaldd46780919.html
http://ccaa.elpais.com/ccaa/2012/07/29/andaluc8881930 914318.htngConsulted on
4/09/2012) http://www.abcdesevilla.es/20120904/andalucia/sewialsur-suprime-segundo-canal-
201209041822.htm[(Consulted on 4/09/2012).
http://www.elmundo.es/elmundo/2012/09/04/andalddd46780919.html
http://ccaa.elpais.com/ccaa/2012/07/29/andaluc#3381930 914318.htm{Consulted on
4/09/2012).

27.http://blogs.canalsur.es/saladeprensa/cateqorgh/aridiencias/10/1/2012.

28. http://www.infoperiodistas.info/noticia/14618/Casair-television-produccion-propia-al-90
10/9/2013.
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29. “Telefonica ya toma el relevo a TVHittp://www.fesp.org/index.php/noticias/item/5568-
telef%C3%B3nica-ya-toma-relevo-a-t\vi6/6/2014.
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